Three Find Business Together Enriching
Local Women Push Healthy Skin Products

By Stacy M. Brown
WT Contributing Writer

As mothers, daughters, sisters
and aunts, Tehma Hallie Smith,
Ronae Brock and Michelle Dav-

enport said th ¢ bothered

by the possible side effects con-
nected 1o chemicals in the prod-
ucts they were using,

Realizing thac they make pur
chasing decisions for skin care
products in their homes and that
they’re responsible for their use
on their babics and families, the
three women said they began to
give more thought to the toxins.

“We understood the seience
and reasoning behind why pre
servatives and other chemicals
were being used; however, we
felt that there had to be a better
way,” Smith said.

So, they came up with a prod-
uct line of their own and started
Earth’s Enrichments, a local or-
ganic body and skin care com-
pany that prides itself on being
health conscious and environ
mentally friendly,

Smith  said Farth's Enrich-
ments, whose slogan 1= “En-
riched by Earth ... Deserved by

overyone,
Department of Agriculture-ces-
tified organic skin care products
that are made with the best in
gfud!uﬂm

Their products, which include
organic bar soaps, sugar scrubs,
bath sales, body balms, and lip
balms, oo not contain petro-
lewtn, artificial eoloving, artificial
fragrances Of preservatives

“As we ventured out on the
journey o create skin care prod
uets  which UACHN D
mising, hc,ﬂrhy and  luxurious,
we ook a year and a half o
research the skin care market,”

ofters. premmnm LS.

WERE

said Smith, a District-area resi-
dl’.'l]l il['l\.l i J!I’i‘(luﬂl‘. EJF Ii['lf[’ll]
University who also holds an
{.'11l'I'L']'!TK.I]LL[T:‘-]'IIP and new ven-
mres master of business admin
istradon from Pennsyhvania Stare
University and a Jurs Doctorate
from the Temple University Bea-
sley School of L

W

of Earth’s Enrichments.

“This led us to look into nat-
ural and organic soaps and oth-
skin care products. We could
casily read and understand these
ingredients. We could also do
research and find out abour the
soothing and healing propertics
thar these ingredients provide.
We were sold,” she said,

Her partners also used their
vast knowledge and ralents to
]1c]p create the business, which
has been thriving since it began
in 2012

Brock spent six months in
France smdying at the American
University in Northwest, and she
has worked ar Personal Products
Company and MeNeil Consum
er Products Company, subsid
aties of Johnson & Johnson.
.\."- pl'(,d(l.(.'t dil‘ucle)r, che was
responsible for marketing adult
Tylenol, Tylenol PM and Sesame

cr

Street Vitamins.

Johnson, whose background
ineludes  manufactordng  and
povernment c(:nlm{'ling, oncs
served as a viee president of a
military supplicr corporation.

“Starting and growing a busi-
ness 18 very dme-consuming and
demanding,” Smith said, “5o, as
entrepreneurs and famaly wom-

Tebma Hallie Smith, Ronae Brock and Michelle Davenport Jobuson bave
created and successfilly run a bealthy skin products business./ Phote Courtesy

:en, it can be very challenging
¢ balancing work and family life.
¢ That is why we are glad that we
¢ have cach other to rely on and
help take some of the pressure
 off one another durng vanous
hectc omes boih at work and at
home™

Smith said goals for the com-
: pany include increasing its on-
line sales, expanding retail and
Creanng new ]'\rn;]m;{ lines such
;a5 hair carc, men'’s products and
¢ specialty soaps,

She said she realizes thatall of
thiz mkes ome, effort and, most
of all, patence.

“To own your own business,
cyou must plan and have pa
tence, In planning you nmust re
: search the market that your busi
& in, you must pull together
at team with expertise that
can 'J.c."«ll.q-l ]'UL[ n Sl:l]’li'll“ }'U(ll'

I ones

i a g

¢ business, and you must ereate a
H S(:Hd {(m[]d:l{l[}l] {[)T our bu.‘-«ll-

:oness as it is today and a strong

strategy for the future of your
¢ business,” Smith said. “Then you
: must be patient. Success docs
not happen overnight.”Wl
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“Race Together” should be
viewed as an opportunity to be-
gin re-examining how we can
create 4 more empathetic and
inclusive sodety — one conver-
sation at a ime. Black newspaper
pubhihcr.ﬂ and readers of their

publications should be includ-
ed in the cnm]'\a'ign's adverdsing
¢ and subject matter content. Ur-
ban forums can facilicate ways

: foor hlack Americans eo eliminars
t barriers o social justice and eco-
i nomic equality that continue in
their communities,

i A product that could come out
: of the campaigﬂ conld be build-

HEOBEE  www.washingioninformer.com

- ing business relationships so that

Starbucks coffee shops ean be

come as common in America’s

¢ black eommunides as are liguor
srovres. W

Williawe Reed is pubiisher of
Wiher Wihe in Blak Corporate
America” arid iy available for frgfects
i Basseehngget bis.com,
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